
BRAND GUIDELINES



JOIN THE BEAUTY REVOLUTION

We are on a mission to create truly honest, natural, and 100% pure skincare that revitalizes  

without compromising your health. A community of like-minded seekers, we are bold and determined.  

We aspire to be our true selves, even if it means taking the path less traveled.
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LOGO USAGE

PRIMARY LOGO ICON

LOGO KNOCKED OUT ICON KNOCKED OUT ALTERNATE ICON

LOCK-UPLOGO + TAGLINE

©

Real ingredients. Real beauty.™

©

Real ingredients. Real beauty.™

©
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LOGO CLEARANCE

©

©

©

The area around the logo should be free of graphics equal to the size of the letter ’v’ in the logo.

©

©

Real ingredients. Real beauty.™

©

©

©

©

©
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GRAPHIC ACCENTS

VALENTIA BURST,  
IN GREEN

FLOWERS

VALENTIA BURST,  
IN PINK
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TYPOGRAPHY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

roboto light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

roboto condensed light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

roboto regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

times new roman regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

times new roman bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

roboto condensed regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

roboto bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

roboto condensed bold
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COLOR PALETTE

peach/nude
hex efc2b3

rgb 239 194 179

rust
hex ad724a

rgb 173 114 74

faint pink
hex fff6ee

rgb 255 246 238

light grey
hex 939598

rgb 147 149 152

green
hex 1f5532

rgb 31 85 50

black
hex 231f20

rgb 35 31 32

pink
hex d9b8b2

rgb 217 184 178

grey
hex 54556a
rgb 84 86 90

PRIMARY

SECONDARY
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COLOR PALETTE EXAMPLES

pink

rust

light grey

faint pink light grey

black

green

grey
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PACKAGING

PRODUCT PACKAGING BOX WITH SLIDER TOP
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PHOTOGRAPHY
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WEBSITE + POP-UP
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INSTAGRAM
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EMAIL BLASTS
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DIGITAL MARKETING—ADVERTISING

TOP OF FUNNEL TOP OF FUNNEL
brand specific on each persona;  

includes mission, benefits, tagline, etc.
product specific on each persona;  

includes reviews from customers, staff and PR, USPs. 
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DIGITAL MARKETING—ADVERTISING

BOTTOM OF FUNNELMIDDLE OF FUNNEL
Discounts and offers (include 

these within creative). Unique tone 
of voice—pro-feminist.

Explain in more detail about the brand 
and why they should shop with us 

and not competitors. Use influencers, 
founders, PR within the ads to 

reinforce brand value. 
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TRADE SHOWS

1
2

3

4

1 �West Elm Chair,  
in blush

2 �West Elm  
Mid-Century 
Round Expandable 
Dining Table

3 �West Elm  
Mid-Century  
38” Bookshelf,  
in acorn

4 �Ikea Console



GOOD VIBES. 
GOOD SKIN. 

INSPIRED SOUL.


